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2.1 Relevance and importance of the business sector  
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2.2 The state of business sustainability 









3.1 Key assumptions and terms 
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3.2 Delineation of scope 















6.1 Research gap, objectives and topic 



6.2 Research questions 



6.3 Research limitations 
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1.1 Brief background to historic market economies  







1.2  The modern capitalist market economy 









1.3 Beyond-GDP debate – do metrics matter most? 









1.4  Business responsibility versus business sustainability literature 







1.5  Business ethics and responsibility literature 









1.6   Evolution of business responsibility – phase models 











1.7 Recent developments in business sustainability and 

responsibility 
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1.8  Motivations for corporate social responsibility 
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1.9  CSR in economically less developed countries 





1.10  Business ethics 











1.11 Ethical theories and their application in business 













1.12 Ethics of care 
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1.13 Ethics of care in business 





1.14 Ethics of relational responsibility 









1.15 Ethics of relational responsibility in business 





1.16 Buddhist ethics 









1.17 Summary of business ethics 





1.18 Business and society summary 





2.1 Introduction to happiness and wellbeing literature  



2.2 Context of selected Eastern and Western conceptions of 

happiness  





2.3 Scope of this section of the literature review 
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2.4  How desirable is happiness – Is it the purpose of life for 

everyone? 















2.5 Is happiness enough? 

 



2.6   Eastern philosophies on happiness 
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2.7   Western ancient philosophies on happiness 





 























2.8   Western contemporary happiness discourse and literature 









 









•

•









2.8.4.1 Sense of meaning in life 



2.8.4.2 Community vitality, generosity, altruism, prosocial behaviour  









2.8.4.3 Belief systems, faith, religion and spirituality 









2.8.4.4 Virtue, values and ethical conduct 





















2.8.7.1 Hedonistic motivational theories 

2.8.7.2 Motivation and individual and cultural values 





 





2.8.7.3 New motivational model 





2.9  Summary of Western theories of happiness 

 



 



2.10 Consolidation of insights from happiness philosophies and 

studies  
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2.11   Happiness and wellbeing literature review and synthesis 
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3.1  Socio-ecological systems and the Anthropocene 







3.2  Two examples of ancient approaches to systems thinking 











3.3  Overview of contemporary approaches to systems thinking 







3.4  Systems thinking in management 
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3.5  Systems thinking skills and practices 





3.6  Tools for holistic systems thinking 





3.7  Process for systems thinking 





3.8  Systems change models 
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3.9 The New Development Paradigm and the business sector 



3.10 Synthesising systems change frameworks  
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3.11 Conclusion of systems thinking and systems change models 
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2.1 Ontological view 



2.2 Epistemological view 



2.3 Research strategy – a transdisciplinary approach 
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2.4 Theoretical perspective – interpretivism and systems theory 



2.5 Research approach – more inductive than deductive 



2.6 Qualitative methods and sampling 
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2.7 Data collection 



 

 

 

 

 
 

 
 

  

 

 
 

 
 

 
 

 
 

  

  

 
 

   



 

 
 

   

 
 

  

 

 

 

 

 

  

  

  

  













2.8  Analytical approach  















2.9 Research gaps 
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2.10 Research objectives 



2.11 Research questions 
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1.1 Key milestones in Bhutan’s history 









1.2   Bhutan’s cultural values and ethics  
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1.3  Bhutan’s development since the 1960s 







1.4   Bhutan’s development approach – Gross National Happiness  





























1.5  Criticism of GNH 



  

 

  

  













2.1   State of the business sector in Bhutan  



2.2 State of CSR and GNH in business in Bhutan 







2.3 GNH of Business certification tool 







3.1 Definitions and perceptions of happiness in Bhutan 

 















3.2  Bhutanese leaders’ perspectives on GNH and the NDP 
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3.3   Bhutanese leaders’ perceptions of GNH and CSR in business 
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3.4  Does GNH foster a ‘beyond CSR’ approach in business? 
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4.1 GNH in business is a ‘beyond CSR’ approach 
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4.2 Implications and recommendations 
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4.3 Limitations of the Bhutan study and further research 









1.1 Worldview, values, attitudes and outlook on time 















1.2 Business vision, strategy, operations and organisational culture 



























1.3 Relationships and relational responsibility 

















1.4 Tools used to learn and expand awareness 
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1.5 Measures of success, happiness and wellbeing 









1.6 Systems thinking and the ‘beyond CSR’ approach 













1.7 Summary of ‘beyond CSR’ enabling characteristics 
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2.1 Worldview, attitudinal and values-based barriers 





2.2 Business mind-sets and models  





2.3 Measures of success, happiness and wellbeing 



2.4 Systemic and governance barriers 



2.5 Future trends and outlook 



2.6 Summary of barriers to moving ‘beyond CSR’ 
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1.1 The Beyond CSR Maturity Model (BCMM) 
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1.2 Detailed descriptions of the maturity levels 



























1.3 Planetary wellbeing 
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2.1 Worldviews of conventional and beyond CSR businesses 
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2.2 Mapping beyond CSR businesses on the BCMM 









3.1 How to initiate a ‘beyond CSR’ approach 



3.2 Mapping business impact on the SDGs 
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Appendix 1.1 – Content summary of literature on causes and effects of happiness 
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Appendix 1.2 - Initital coding structure in NVivo 

Name Memo Link Sources References 

Attitude  0 0 

  Agreement, Clarity  1 7 

  Collective responsibility  3 6 

  Disagreement, conflict  1 8 

  Individual responsibility  5 10 

  Mindfulness, care, consideration  1 2 

  Mixed  1 3 

  Negative or challenging  5 34 

  Neutral  0 0 

  Positive or inspiring  4 17 

Behaviours  0 0 

  Collaboration  0 0 

  Competition  2 3 

  Ethical conduct  4 4 

  Learning  1 1 

  Meditation  1 1 

Characteristics  0 0 

  Complex  1 15 

  Different  1 19 

  Interconnected  3 4 

  Similar  0 0 

  Uncertain  1 13 

  Universal  1 6 

Concepts, Frameworks  0 0 

  Buddhism  4 13 

  CSR  5 8 

  Ecological Economics  1 1 



  GDP  1 1 

  GNH  5 29 

    Community vitality  0 0 

    Cultural Conservation  0 0 

    Education  0 0 

    Environmental conservation  1 2 

    Good governance  1 1 

    Health  0 0 

    Psychological Wellbeing  0 0 

    Socio-econ dev., Standard of Living  0 0 

    Time-use  0 0 

  Happiness & Wellbeing  3 11 

  NDP  1 31 

    NDP Model  1 7 

      Happiness skills  0 0 

      Needs  1 1 

      Responsible Resource Use  0 0 

    NDP people  2 5 

      IEWG  1 19 

      Secretariat  1 15 

      Steering Committee  1 8 

    NDP process  2 37 

  New Economy  1 1 

  Social Enterprise  0 0 

  Systems thinking  1 2 

Outcomes  0 0 

  Change  1 11 

  Great Quotes  0 0 

  Impact  1 2 



  Opportunities  1 1 

  Results  1 15 

  Solutions  1 13 

  Success, progress, growth, profit  1 1 

  Transformation  1 2 

Research  0 0 

  Feedback on Interview  1 1 

  Methodology  0 0 

    Issue with interview question  1 3 

Stakeholders  0 0 

  Business  1 14 

    Media  0 0 

    Mining  1 1 

    Tourism, Hotels  0 0 

  Government  1 7 

  Other NGO etc  1 2 

    CBS  1 1 

    UN, UNDP  1 1 

  Society, community  1 4 



Appendix 1.3 - Perceptions of GNH and NDP among Bhutanese business versus government and NGO leaders 

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•



• •

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•

• •

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•



•

• •

•

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•

•

• • • •

•



•

•

•

•

•

•

•

•

•

•

•



• •

•

•

•

•

•

•

•

•

•

•



• •

•

•

•

•

•

•

•

•

•

•

•

 



Appendix 1.4 - Summary of data international interviews – characteristics of ‘beyond CSR’ organisations & 

leaders 
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Appendix 1.5 - Examples of memos recorded in NVivo throughout the 

analysis process 



 



Appendix 1.6 - Sample questions for semi-structured interviews with Bhutanese business leaders 





Appendix 1.7 - Focus group survey 
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Appendix 1.8 - Map of research design and study summary 
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