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ABSTRACT 

Consulting engineering companies (CECs) compete to be selected for various built environment 

projects. These CECs have various competitive strategies, which are governed by economic 

theories. The relationship between the CECs and their client firms is a business-to-business 

(B2B) one. The research investigates what economic theories are applicable to the competitive 

strategies used by CECs in New South Wales in their B2B relationships. The research explores 

how economic theories can explain the commercial behaviours of the CECs in the marketplace. 

The research questions are answered using a positivist research paradigm applying a mixed 

methodology. The mixed methodology consists of quantitative and qualitative data collection 

and analysis methods. The research developed a multidimensional conceptual framework, 

which explains the competitive strategies used by the CECs. The framework incorporates micro-

economics, institutional economics, strategy, value and pricing theories. 

Keywords: consulting engineering company, micro-economics, institutional economics, 

competitive strategies, value. 
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