Local food matters:
Targeting the Australian
domestic market
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How to target these
local food tourists

Send information on local
food experiences in your
confirmation email

Strengthens relationships with travel
companions; partners or family

Y

A map of the local area
with locations and a
brief background on
local food enterprises

Provides opportunities to learn

Benefits the local community and
environment

Current information on
local food events, e.g.
farmers market
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agreed that this message would
increase their purchase of local food
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