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Abstract 

Addiction as one of the most widespread and destructive effects of excessively using 

social media platforms deserves more attention. While there are many studies from a 

health perspective and a few scattered studies from an information systems (IS) 

perspective on this area, there is a lack of 1) a comprehensive view of this negative 

phenomenon; 2) an understanding of influential factors (e.g. drivers/causes and 

predictors) of social media addiction from an IS perspective; and 3) study on mitigation 

strategies for dealing with this type of addiction. Informed by the extant literature that 

social media addiction as a maladaptive behaviour is an uncontrolled self-related process, 

this thesis examines the social media addiction from the perspective of self-related 

process. This process refers to the cognitive and psychological activities which play a 

crucial role in shaping how individuals understand themselves, in terms of their actions, 

emotions, interests, own beliefs, motivations, and healthy behaviours, fostering personal 

growth and development. While uncontrolled self-related process involves excessive 

rumination, distorted self-perceptions and self-identity, lack of self-awareness and self-

regulation. Thus, with the aim of addressing all these gaps and our understanding that 

social media is an uncontrolled self-related process, this thesis aims to identify some 

factors that negatively affect the self-related process causing social media addiction, as 

well as an intervention that positively affects the self-related process for dealing with this 

addiction.  

Therefore, this thesis offers a theory-based conceptual research model informed by 1) the 

self-related process perspective to investigate the positive effect of a strong IT/social 

media identity as a type of self-identity on social media addiction, 2) the dual system 

theory (DST) to investigate whether reflective (i.e. attitude, social norms, and personal 

norms) and reflexive (i.e. habit) systems/behaviours reinforce the IT/social media 

identity, and 2) the social cognitive theory (SCT) to delineate whether the self-regulation 

as a mitigation strategy negatively influences IT/social media identity and also moderates 

the relationship between IT/social media identity and its influential factors (i.e. attitude, 

social norms, personal norms, and habit) to deal with addiction. 

To achieve all the objectives above, this study conducts a three-phase research using a 

mixed method comprised of 1) a systematic literature review (SLR) to provide a 



 

 
14 

 

comprehensive picture of the characteristics of social media addiction and also to develop 

the conceptual model with the objective to identify a potential mitigation strategy, 2) an 

online survey to examine the research hypotheses, and 3) an interview to propose a 

conceptual structure of the self-regulation to represent how this mitigation strategy works.  

The key findings are: Phase 1 proposes a holistic and novel view of the characteristics of 

social media addiction including a comprehensive definition, 6 symptoms, 86 influential 

factors, 17 negative consequences, 8 potential mitigation strategies and 4 supported ones, 

and self-regulation as a mitigation strategy for this research model. Phase 2 discovers that 

IT/social media identity positively affects social media addiction, both attitude, and social 

norms significantly reinforce IT/social media identity but habit and personal norms do 

not have a positive effect on IT/social media identity. Moreover, this phase reveals that 

self-regulation negatively affects IT/social media identity and weakens it, and also it 

manifests that this mitigation strategy moderates the relationship between IT/social media 

identity and its influential factors attitude and social norms. Phase 3 proposes a conceptual 

structure of self-regulation to show how to apply this mitigation strategy. 

This study makes several important contributions to theoretical knowledge about social 

media addiction, leading to several practical implications. In brief, this thesis: 1) provides 

a comprehensive picture of social media addiction, thus addressing the limitation of 

previous research, with various aspects of addiction been studied in isolation; 2) identifies 

IT/social media identity as an influential factor in social media addiction. In particular, 

stronger IT/social media identity was found to increase the probability of one's addiction 

to social media use. This finding has not been considered as a driver of addiction in IS 

and psychopathological research disciplines; 3) identifies 'attitude' and 'social norms' 

from the lens of DST as two influential factors of IT/social media identity; 4) determines 

'self-regulation' as an effective mitigation strategy, which is able to weaken IT/social 

media identity, when dealing with addiction; and 5) proposes a conceptualisation of self-

regulation thus addressing a lack of prior studies on effective strategies for  increasing 

self-regulation. 

Keywords: Social media, Addiction, negative effects, IT/social media identity, 

mitigation strategy, self-regulation, dual system theory, social cognitive theory 
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