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ABSTRACT

International marketers must learn how to match product and process transformation 

requirements to localised cultural predispositions, as not all cultures are equally disposed 

towards novel innovation or improving existing technologies. 

In this thesis, the original unification of prior histological investigations and first application 

of quantitative analyses of reflective and structural equation models, newly confirmed that a 

comprehensive understanding of cultural predispositions in society at large and in the 

workplace, is necessary and indispensable, in guiding the rightful assignment of global new 

product-process development tasks. Moreover, the affiliation between cultural antecedents 

and final product-process outcomes was shown not to be a direct relationship, as formerly

assumed: Instead, cultural predispositions, based on newly revealed societal syndromes, were

unmistakably found to act to foster or impede knowledge building (i.e., knowledge sharing 

and creative synergies) and knowledge discovery. Thus, in this thesis, for the first time, 

knowledge building was unambiguously shown to; intermediate the relationship between 

cultural antecedents and final new product-process development outcomes.

Key societal models, established in this exploratory research, were developed for multiple 

cross-societal applications. However, for first measurement, significant to the twenty-first  

century product and process development, Anglo-Western society and Han-Chinese society 

were selected to test an original societal syndrome archetype comprised of the primary 

dimensions of Vertical Power Ethos, Horizontal Altruism and Conventional Orthodoxy. ‘First 

measures’ were made, in ‘seminal’ and quantitatively exploratory research, to reveal Han-

Chinese general superiority in replicating known technologies and making minor incremental 

changes to enhance known technologies. Alternatively, Anglo-Western society was typically 
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more talented in developing first generation (often high transformation) or intermediate 

transformation product-processes, which require higher levels of lateral knowledge sharing 

and involvement of out-groups. 

Extensive structural equation modelling confirmed original societal syndromes. A new

intermediation primary path model and accompanying moderators were statistically

validated. Armed with a new knowledge of societally-based predilections, towards either 

progressing highly novel product-process innovation or forms of innovation aimed at 

improving traditional practices; based on particular needs, global companies, with various 

products and components, such as Boeing Inc. and 3M, can now benefit, from a more 

informed basis for assignment of their product-process development tasks.

Unifying socio-cultural studies and histological accounts enabled study of cultural 

antecedents, providing a more integrated theoretical qualitative discipline-wide model than 

previously available. Development of a dynamic structural design (archetype) comprised of 

original societal syndromes, elucidates for theorists the relationships of societally qualified

syndromes on knowledge building across multiple disciplines

From the perspective of cross-societal dispositions, concerning products and processes, future 

researchers should study the implications of profitability and new research commitment, on 

original innovation vis-à-vis cultivating accepted approaches. New transnational cross-

societal equity corporate relationship types could be progressed, to concurrently achieve

benefit, in both creative product-process innovation and existing product-process generation 

improvement, across societies in joint-venture relationships, by leveraging societally 

localised advantages globally.



vii

TABLE OF CONTENTS 

 

VOLUME ONE 

 

 

 

CHAPTER ONE: INTRODUCTION AND THESIS OUTLINE 

 

1.1 JUSTIFICATION FOR THESIS 2

 
1.2 

 
OUTLINE OF THESIS 6

1.3 FORMAT OF LITERATURE REVIEW 7

1.3.1 Establishing the Current State of Understanding 7

1.3.2 Establishing Deep Histological Understanding 7

1.3.3 Theory and Archetype Transformation 8

1.3.4 Research Design and Methodology 8

1.3.5 Assessment of Measurement Models 9

1.3.6 Structural Modelling and Further Assessment 9

1.3.7 Conclusions and Discussion   10

 
 
1.4 

 
 
NEXT CHAPTER 10



viii

 

CHAPTER TWO: LITERATURE REVIEW – PART ONE 

 

2.1 INTRODUCTION 12

 2.1.1 Chapter Synopsis 12

 2.1.2 Preface to Literature Review 13
 

2.2 THREE PARENT DISCIPLINES 19

2.2.1 Knowledge Management 19

2.2.1.1 Definitions of Knowledge Management 19

2.2.1.2 Trends towards a Knowledge Based Economy 24

2.2.1.3 Innovation 31

2.2.1.4 Knowledge Sharing and Information Flow 33

2.2.1.5 Japanese Management Systems 35

2.3 THREE PARENT DISCIPLINES 38

 2.3.1 Preface to New Product Development in Marketing 38

2.3.2 Definitions of New Product Development 40

2.3.3 Cross-functional Team Research in New Product Development 42

2.3.4 Innovation in New Product Development 46

2.4 CULTURAL STUDIES 49

2.4.1 Ecology 49

2.4.2 Culture’s Foundations 50

2.4.3 Defining Culture 52



ix

2.5 DEVELOPING A NEW INTERGRATIVE  QUALITATIVE  
MODEL 61

2.5.1 Three Perspectives On Culture’s Constituent Parts 61

2.5.1.1 Fiske’s Four Elementary Forms of Social Reality 62

2.5.1.2 Triandis’ Cultural Syndromes 71

2.5.1.3 Redding’s Chinese Capitalism 75

2.5.2 Non-Empirical Models: Integrating Seminal Culture Literature: 
Anglo-West And Han-China 

79

2.6 LITERATURE REVIEW PART I: SUMMARY AND 
CONCLUSIONS 84

2.7  NEXT CHAPTER 86

 
CHAPTER THREE: LITERATURE REVIEW – PART TWO 

3.1 INTRODUCTION 88

3.1.1 Chapter Synopsis 88

3.1.2 Scope of the Literature Review for Chapter Three 89

 
3.2 

 
VERTICAL ORDER IN TRADITIONAL CHINESE HISTORY 

90

3.2.1 Contrasts in History 90

3.2.2 The li and wu lun 95

 
3.3 

 
HORIZONTAL ORDER IN CHINESE HISTORY 101



x

 
3.4 

 
CONTRASTING SINO-HOMEOSTATIC AND WESTERN 
DYNAMIC TRANSFORMATIONALISM 108

3.5 LITERATURE REVIEW PART II: SUMMARY AND 
CONCLUSIONS 114

3.6 NEXT CHAPTER 115

CHAPTER FOUR: THEORY AND RESEARCH ARCHETYPE 

TRANSFORMATION 
 

4.1 INTRODUCTION 118

4.2 SCOPE OF CHAPTER FOUR 119

4.2.1 Revisiting the Modelling of the Non-Empirical Literature 119

4.2.2 Interlude on Modelling Archetypes Applied 121

4.2.2.1 Non-Empirical Models 121

4.2.2.2 Template for Empirical Models 122

4.2.3 Investigation One: Introduction to Intermediation Primary Path Model 123

4.2.4 Investigation Two: Introduction to Cross-Cultural Moderation Model 124

4.2.5 Investigation Three: Introduction to Product Transformation Requisites 
Moderation Model 125



xi

4.4 SOCIETAL CULTURE AND SOCIAL BEHAVIOUR      140

4.5 PLURALISM 141

4.6 INTERLUDE REGARDING EVELOPMENT   147

 
4.7 

 
CONSTRUCTING AND ORIGINAL CULTURAL STUDIES 
MODEL

151

4.8 INTERLUDE REGARDING DEVELOPMENT 158

4.8.1 Vertical Power Ethos 160

4.8.2 Horizontal Altruism 162

4.8.3 Conventional Orthodoxy 166

4.9 CONCLUDING REMARKS ON ORIGINAL CULTURAL 
SYDROMES 

168

4.10 KNOWLEDGE BUILDING IN NEW PRODUCT 
DEVELOPMENT TEAMS 

169

4.3 RETURNING TO CULTURAL STUDIES 127

4.3.1 Revising Cultural Studies 127

4.3.2 Integration of Fiske’s Elementary Forms and Triandis’ Culture 
Syndrome 131

4.3.3 Social Complexity - Triandis 134

4.3.3.1 Tight versus Loose Cultures - Triandis 135

4.3.3.2 Individualism and Collectivism 136



xii

4.11 KNOWLEDGE DISCOVERY IN NEW PRODUCT-
PROCESS DEVELOPMENT   171

4.12 FINAL CONFORMANCE OUTCOMES IN PRODUCT-
PROCESS 

   
    173

4.13 
 
SUMMARISED OUTLINE OF INTERMEDIATION 
PRIMARY PATH MODELS 174  

4.14 
 
HYPOTHESES RELATING TO THE INTERMEDIATION 
PRIMARY PATH MODEL   178

14.14.1 Hypotheses pertaining to Societal Syndrome Internal 
Relationships

178

14.14.2 Hypotheses pertaining to Knowledge Building 180

14.14.3 Hypotheses pertaining to Knowledge Discovery 183

14.14.4 Hypotheses pertaining to Final Product-Process Outcomes 184

4.15 MAIN EFFECTS MODEL FOR ALL PRODUCT 
TRANSFORMATION CATEGORIES OF ANGLO 
WESTERN SOCIETY AND HAN CHINESE SOCIETY 
COMBINED - INCLUDING HYPOTHESES 189

14.15.1 Introduction to Cross-Culture Models 189

14.15.2 Contrasting Cultural Syndromes in Anglo Western and Han 
Chinese Societies 196

14.15.3 Hypotheses pertaining to Anglo-Western and Han-Chinese 
Culture Moderation Model Relationships 200

 
 
4.16 

 
 
PRODUCT-PROCESS TRANSFORMATION REQUISITE 
MODELS FOR ANGLO WESTERN SOCIETY AND HAN 
CHINESE SOCIETY 204

4.16.1 Preface to Product-Process Transformation Moderation 204

4.16.2 Propositions Pertaining to Product-Process Transformation 
Moderation Model

205



xiii

4.17 SUMMARY AND CONCLUSIONS: THEORY AND 
RESEARCH ARCHETYPE TRANSFORMATION 

206

4.18 NEXT CHAPTER 209

 

 

 

 

 

 

 

 

 

 

-Please turn page-

 

 

 

 

 

 

 

 

 



xiv

                                            TABLE OF CONTENTS 
 

 
VOLUME TWO 

 

 
 

CHAPTER FIVE: RESEARCH METHODOLOGY 
 

 

5.1 INTRODUCTION 212

5.1.1 Chapter Synopsis 212

5.1.2 Scope of Chapter Five 213

5.1.3 Reflective Model Adopted 215

 
5.2 

  
BUSINESS PROBLEMS 
 

217

5.3 RESEARCH PROBLEMS 219

5.4 RESEARCH QUESTION 219

5.4.1 Research Question Posed 219

5.4.2 Research Issues 220

5.5 RESIGN DESIGN 224

5.5.1 Outline for the Operation of Constructs and the Creation of New 
Scales

224

5.5.2 Determination  of  Measures 225

5.5.3 Generation of Item Pool 226

5.5.4 Expert Panel Revision 227



xv

5.6 PRETESTING THE SURVEY INSTRUMENT 229

5.7 FINAL SURVEY INSTRUMENTS 231

5.7.2. Data Collection and Sampling 233

5.7.3. Respondents 234

5.7.3.1 New Product-Process Developers 234

5.7.3.2 Non New Product-Process Developers 237

5.8 MEASUREMENT OF THE THEORETICAL 
CONSTRUCTS 244

5.9 ORIGINAL MODELS 246

5.9.1 Measurement Models - Societal Syndromes Study 246

5.9.2 Structural Equation Modelling -Three Investigations 247

5.9.2.1 Intermediation Primary Path Model 249

5.9.2.2 Two Moderation Models 250

5.9.3 Post hoc Test for Common Method Variance 255

5.10 SUMMARY AND CONCLUSIONS   255

 
5.11 

 
NEXT CHAPTER   259

 

 

 

 

 



xvi

 

CHAPTER SIX – ASSESSMENT OF MEASUREMENT MODELS 

 

 

6.1 INTRODUCTION 262

6.1.1 Chapter Synopsis 262

6.1.2 Contributions of Societal Syndromes 262

6.1.3 Statement of Scope 265

6.1.4 Outline of Chapter Six 266

6.2 THEORETICAL FOUNDATIONS OF PYCHOMETRIC 
MEASURES

267

6.2.1 Measurement 268

6.2.2 Reliability 270

6.2.3 Validity 276

6.2.4 Content Validity and Dimensionality 278

6.2.5 Criterion-Related Validity 280

6.2.6 Convergence Validity and Discriminate Validity 280

6.2.7 Nomological Networks 281

6.2.8 Dimension Specification and Confirmatory Factor Analysis 
Specification 282

6.2.9 Interim Summary: Psychometric Theory 284

6.3 RELIABILITY AND DIMENSIONALITY 285



xvii

6.4 PRINCIPAL AXIS FACTORING 
  291

6.4.1 Two Group Analysis of Degree of Variance: Vertical Power  Ethos, 
Horizontal Altruism and Conventional Orthodoxy

  
  294

6.5 THEORY OF MEASURES OF GOODNESS-OF-FIT 297

6.5.1 Confirmatory Factor Analyses 297

6.5.2 Goodness-of-Fit 298

6.5.3 Interim Summary and Interpretation: Goodness-of-Fit (Theory) 303
 

6.6 ANALYSES OF GOODNESS OF FIT AND CFA 
ANALYSES OF DIMENSIONALITY 

304

6.6.1 Vertical Power Ethos 304

6.6.1.1 VPESOC.AW: VPE in Society-at-Large in Anglo-Western 
Society 304

6.6.1.2 HORWOR.AW: HOR at the Workplace for Anglo-Western 
Society 306

6.6.1.3 VPESOC.HC: HOR in Han-Chinese Society-at-Large 307

6.6.1.4 VPEWOR.HC: VPE at the Workplace in Han-Chinese 
Society 309

6.6.2 Horizontal Altruism 310

6.6.2.1 HORSOC.AW: HOR in Society-at-Large in Anglo-
Western Society 311

6.6.2.2 HORWOR.AW: HOR at the Workplace for Anglo-Western 
Society 312

6.6.2.3 HORSOC.HC: HOR in Society-at-Large for Han-Chinese 
Society   314

6.6.2.4 HORWOR.HC: HOR at the Workplace in Han-Chinese 
Society-at-Large 315

6.6.3 Conventional Orthodoxy 317

6.6.3.1 CONSOC.AW: CON in Society-at-Large in Anglo-
Western Society 317



xviii

6.6.3.2 CONWOR.AW: CON at the Workplace in Anglo-Western 
Society 319

6.6.3.3 CONSOC.HC: CON in Society-at-Large for Han-Chinese 
Society 321

6.6.3.4 CONWOR.HC: HOR at the Workplace for Han-Chinese 
Society 322

 
 

6.7 CONTRASTING ANGLO-WESTERN SOCIETY AND 
HAN-CHINESE SOCIETY PRELIMINARY MEASURES 325

6.7.1 Vertical Power Ethos 325

6.7.2 Horizontal Altruism 326

6.7.3 Conventional Orthodoxy 327

 
6.8 

 
INTERIM SUMMARY AND INTERPRETATION: 
ANALYSES OF GOODNESS OF FIT AND CFA ANALYSES 
OF DIMENSIONALITY 328

 
6.9 

 
CONCLUDING REMARKS ON MESUREMENT  
MODELS 330

6.10 NEXT CHAPTER 332
 

 

 

 

 

 

 



xix

 

 
CHAPTER SEVEN: TESTING THE STRUCTURE OF THE PATH 

MODELS 
 

 

 

7.1 INTRODUCTION 335
 

 

7.2 TWO GROUP ANALYSIS OF THE DEGREE OF 
VARIANCE: CREATIVE SYNERGIES, KNOWLEDGE 
SHARING, PRODUCT-PPROCESS DISCOVERY,  FINAL 
PROCESS OUTCOMES AND FINAL PRODUCT 
OUTCOMES 339

7.3 INVESTIGATION ONE: INTERMEDIATION PRIMARY 
PATH MODEL 

341

7.3.1 Overview of Intermediation Primary Path Model 341

7.3.2 Societal Syndromes Schema Intra-relationships - Hypotheses H1 -
H8

352

7.3.3 Societal Syndromes to Knowledge Building Relationships  -
Hypotheses H9 - H11 359

7.3.4 Knowledge Building Schema Intra-Relationship - Hypothesis H12 365

7.3.5 Creative Synergies to Knowledge Discovery Relationships -
Hypothesis H13 370

7.3.6 Knowledge Discovery Relationships to Final Product-Process 
Relationships - Hypothesis H14 373

7.3.7 Investigation One : Summary Of Findings 375



xx

7.4 INVESTIGATION TWO: MODERATION EFFECTS OF 
SOCIETY: CONTRASTING ANGLO-WESTERN 
SOCIETY AND HAN-CHINESE SOCIETY 376

7.4.1 Introduction 376

7.4.2 Contrasting Anglo-Western and Han-Chinese Moderation Effects on 
the Intermediation Primary Path Model

377
          7.4.2.1 Introduction to the Moderation Effects of Society 377

          7.4.2.2 Cross-Society Path Coefficients and T Score 
                     Moderation Effects H15 - H21

378

  
           
          7.4.2.3  Moderation Effects: Hypotheses H15 - H21 380

7.5 CONTRASTING ANGLO-WESTERN AND HAN-
CHINESE COMPARATIVE INDEPENDENT MEANS ON 
INTERMEDIATION PRIMARY PATH MODEL 389

7.5.1 Cross-Cultural Manifestations 389

7.5.2 Evaluation of Comparative Independent Means 394

7.6 CONCLUDING REMARKS ON INVESTIGATIONS ONE 
AND TWO   395

7.7   NEXT CHAPTER 
403

 

 

 

-Please Turn Page-



xxi

TABLE OF CONTENTS 

 

VOLUME THREE 

 
 

CHAPTER EIGHT: PROPOSITIONAL STUDY: 
EXPLORING THE EFFECTS OF PRODUCT PROCESS  

TRANSFORMATION 

 
 
8.1   

 
REVISION OF EARLIER INVESTIGATIONS 

405
 

 
8.2 

 
RATIONALE FOR MEASURING PRODUCT-PROCESS 
TRANSFOMATION 406

 
8.3 
 

PROPOSITIONAL NATURE OF QUANTITATIVE 
RESULT 408

 
8.4 PROPOSITIONS REGARDING THE MODERATING 

EFFECTS OF PROCESS TRANSFORMATION 409
 
8.5 MAIDEN FINDINGS FOR PRODUCT-PROCESS 

INFORMATION DEVELOPMENT 418

 
8.6 NEXT CHAPTER 422

  



xxii

 
CHAPTER NINE: DISCUSSION, CONCLUSIONS AND FURTHER 

STUDIES 

 

9.1 OUTLINE OF CHAPTER NINE 424
 

9.2 ADDRESSING RESEARCH PROBLEMS 426
 

9.3 DISCUSSION DRAWN FROM RESEARCH ISSUES 431

9.3.1 Can societal syndromes be derived from collected research data? 431

9.3.2 Can societal measures be differentiated between Anglo-Western 
society and Han-Chinese society? 431

9.3.3 How do posited societal syndromes relate Knowledge Sharing and 
Creative Synergies in Anglo-Western society and Han-Chinese 
society? 432

9.3.4 How do Knowledge Sharing and Creative Synergies in knowledge 
building relate to product-process conformance outcomes in Anglo-
Western society and Han Chinese society? 433

9.3.5 How does the extent of Product-Process Transformation Required 
by management relate to new product conformance in Anglo-
Western society and Han-Chinese society? 433

9.3.6 How can societal syndromes be best applied by international 
marketers in Anglo-Western society and Han-Chinese society in 
new product-process development? 434

9.4 CONTRIBUTIONS AND IMPLICATIONS 434

9.4.1 Contributions to Methodology 434

9.4.2 Major Cultural Anthropological Studies Integrated and 
Operationalised  

436

9.4.3 Operation of Latent High Horizontal Altruism Revealed 437



xxiii

9.4.4 Knowledge-Based Intermediation Effects Confirmed 439

9.4.5 Anglo-Western and Han-Chinese Societal Moderation Effects on 
the Intermediation Primary Path Model Established 441

9.4.6 Effects of Product-Process Transformation on the Intermediation 
Primary Path  Model Established in Anglo-Western Society an Han-
Chinese society  443

9.5 ADDRESSING THE RESEARCH QUESTION 444

9.5.1 Framework for Answering the Research Question 444

9.5.2 Answering the Research Question 446

9.6 SUMMARY OF MAIN IMPLCATIONS 447

9.6.1 Implications for Theory 447

9.6.2 Implications for Practice 449

9.6.3 Implications for  achieving Product-Trade Advantage 452

9.7 LIMITATIONS 454

9.8 FUTURE RESEARCH STUDIES 456

9.8.1 Introduction to Future Research Studies 456

9.8.2 Future Research Design Approaches 456

9.8.3 Specific Future Research Recommendation 458

9.9 REGARDING APPENDICES   460

BIBLIOGRAPHY 461

 

 



xxiv

LIST OF TABLES 

 

VOLUME  ONE 

Table 3.1 Vertical Order, Horizontal Order and Traditionalism in China and the West 89

Table 3.2 Antecedents to Sino Homeostatic Traditionalism and Western Dynamic 
Transformationalism 109

Table 4.1 Main Constructs and Underlying Factors 159

Table 4.2 Anglo-Western and Han-Chinese Culture Moderation Model Relationships 199

VOLUME TWO 

Table 5.1 Format of Surveys 231

Table 5.1.1 Survey Formats (a) 231

Table 5.1.2 Survey Formats (b) 232

Table 5.2 Anglo Western and Han Chinese Sample Sets 234

Table 5.3 Product Transformation Categories 252

Table 6.1 Recommended Levels of Cronbach alphas from the Literature 273

Table 6.2 Main Constructs and Associated Dimensions (Scales/Factors) (Reprise) 278

Table 6.3 Measurement Data For Vertical Power Ethos in Society at Large (SOC) and 
Workplace (WOR) 288

Table 6.4 Measurement Data: For Horizontal Altruism in Society at Large (SOC) and 
Workplace (WOR)

289



xxv

Table 6.5 For Conventional Orthodoxy in Society at Large (SOC)
and Workplace (WOR)

290

Table 6.6 Vertical Power Ethos (Eigenvalues) 292

Table 6.7 Horizontal Altruism (Eigenvalues) 293

Table 6.8 Conventional Orthodoxy (Eigenvalues) 293

Table 6.9 The Factor Models For Invariance In Society: Anglo-West And Han-China -
Societal Syndromes

295

Table 6.10 The Factor Models For Invariance  at the Workplace:  Anglo-West And Han-
China -Societal Syndromes

296

Table 7.1 The Factor Models For Invariance: Anglo-West And Han-China 
Society - Knowledge Building & Product-Process Development

340

Table 7.2 Intermediation Path Model -Full Correlation Matric - Both Societies 
Combined and All Product Transformation

351

Table 7.3 Intra-relationships within Societal Syndrome Paths (H1 - H8) 353

Table 7.4 Vertical Power Ethos to Knowledge Building (H9) 362

Table 7.5 Horizontal Altruism in the Workplace and Knowledge Building (H10) 363

Table 7.6 Conventional Orthodoxy in the Workplace and Knowledge Building (H11) 364

Table 7.7 Knowledge Sharing to Creative Synergies (H12) 369

Table 7.8 Creative Synergies to Product and Process Discovery (H13) 373

Table 7.9 Product-Process Discovery and Final Product-Process Outcomes (H14) 375

Table 7.10 Cross-Societal Path Coefficients and T score Moderation Effects (H15 - H 21) 379

Table 7.11 Cross-societal Independent Means of Anglo-Western Society and Han-Chinese 
(H22-H24)

390



xxvi

VOLUME THREE 

Table 8.1 Societal Syndromes and Knowledge Building by Level of Product-Process
Transformation (P1)

410

Table 8.2 Creative and Knowledge Building by Level of Product-Process Transformation 
(P2)

412

Table 8.3 Evaluation of Comparative Independent Means by Product Transformation the 
society - for Cultural Syndromes (P3)

414

Table 8.4 Evaluation of Comparative Independent Means by Product Transformation the 
society - for Knowledge Building (P3)

415

Table 8.5 Evaluation of Comparative Independent Means by Product-Process 
Transformation in Product-Process Discovery 416

Table 8.6 Evaluation of Comparative Independent Means by Product-Process 
Transformation in Final Product-Process Conformance Outcomes 417

   

  

 

 

 

~ 

  



xxvii

LIST OF FIGURES 

VOLUME ONE 

Figure 2.1 Outline of Disciplines & Studies – Literature Review 14

Figure 2.2 Generic Attributes of Product-Process Conformance (Four Steps) 17

Figure 2.3 Japanese Decision Making Processes (Fakuda 1988) 37

Figure 2.4 Product Decisions and Planning and Knowledge-based Innovation 39

Figure 2.5 Dissimilar Environments and Normative Behaviours Exhibited 51

Figure 2.6 Necessity for Two-Level Analysis of Societal Domains 64

Figure 2.7 Communal Sharing and Authority Ranking and Asian Collectivism 67

Figure  2.8 Relationships of Equality Matching and Market Pricing in Western Society 70

Figure  2.9 The Spirit of Chinese Capitalism (Redding 1990) 76

Figure 2.10 Literature Integration – New Model for Chinese Society 82

Figure 2.11 Literature Integration – New Model for Western Society 83

Figure 3.1 Primary Effects of Sino-Homeostatic Traditionalism and Western-Dynamic

Transformationalism

   112

Figure 3.2 Detailed Effects of Western Dynamic Transformationalism and Sino-
Homeostatic Traditionalism on Knowledge-based Products

113

 
 

 

Figure 4.1 Integration of Fiske’s Elementary Forms and Triandis’ Culture Syndromes 133

Figure 4.2 Effects of Western Feudal Pluralism vis-à-vis Chinese Familialism
and Limited & Bounded Trust

145



xxviii

Figure 4.3 Bridging the Literature to New Societal Syndromes 149

Figure 4.4 For China - Effects of the Absence of Pluralism Stemming from
Relationship of Non-Empirical Contributions (Part A)

153

Figure 4.5 For China - Effects of the Absence of Pluralism Stemming from
Relationship of Non-Empirical Contributions (Part B)

154

Figure 4.6 For The West - Reprise of the Relationship of Non-Empirical Contributions
(Part A)

155

Figure 4.7 For The West - Effects of the Presence of Pluralism Stemming from the 
Relationship of Non-Empirical Contributions (Part B)

156

Figure 4.8 Basic Structure of the Intermediation Primary Path Model 174

Figure 4.9 Generic Intermediation Primary Path Model (Without Moderators) 176

Figure 4.10 Internal Relationships of Posited Society Syndromes 179

Figure 4.11 Intermediation Path Model for Both Societies Combined and All Product 
Transformation Categories – Hypotheses 183

Figure  4.12 Relationships of Knowledge Building from Societal Syndromes & Knowledge 
Discovery from Knowledge Building to Final Product-Process Conformance 186

Figure 4.13 Hypothesised Moderation Effect of Anglo Western Society on Intermediation 
Primary Path 197

Figure 4.14 Hypothesised Moderation Effect of Han-Chinese Society on Intermediation 
Primary Path

198

  

 



xxix

LIST OF FIGURES  

VOLUME TWO 

Figure 5.1 Coalescing Samples Recruited to Measure Societal Syndromes 239

Figure 5.2 Society-at-Large and Workplace-in-Society 243

Figure 5.3 Basic Structure of Intermediation Primary Path Model (Reprise) 249

Figure 5.4 Moderation Effects of Anglo-Western Society or Han-Chinese
  Society on Intermediation Primary Path

254

Figure 6.1 Principal Factor Measurement 283

Figure 6.2 Confirmative  Factor Analysis of VPESOC.AW 305

Figure 6.3 Confirmative Factor Analysis of VPEWOR.AW 306

Figure 6.4 Confirmative Factor Analysis of VPESOC.HC 308

Figure 6.5 Confirmative Factor Analysis of HORWOR.HC 310

Figure 6.6 Confirmative Factor Analysis of HORSOC.AW 311

Figure 6.7 Confirmative Factor Analysis of HORWOR.AW 313

Figure 6.8 Confirmative Factor Analysis of HORSOC.HC 314

Figure 6.9 Confirmative Factor Analysis of HORWOR.HC 316

Figure 6.10 Confirmative Factor Analysis of CONSOC.AW 318

Figure 6.11 Confirmative Factor Analysis of CONWOR.AW 320

Figure 6.12 Confirmative Factor Analysis of CONSOC.HC 322

Figure 6.12 Confirmative Factor Analysis of CONHOR.HC 324

 



xxx

LIST OF FIGURES 

VOLUME TWO 

Figure 7.1 Existing Models and New Intermediation Primary Path Model 341

Figure 7.2.1 Intermediation Path Model for Both Societies Combined  and All Product 
Transformation Categories -  Hypotheses H1 - H 14

348

Figure 7.2.2 Intermediation Path Model for Both Societies Combined and  All Product 
Transformation Categories - Path Coefficients

349

Figure 7.2.3 Intermediation Path Model for Both Societies Combined and All Product 
Transformation Categories – Scores

350

Figure 7.3 Reduced1 Model of Societal Syndromes Internal Relationships (Societal 
Archetype)

357

Figure 7.4 Summarised Societal Syndrome Schema to Knowledge Sharing  and 
Creative Synergies

358

Figure 7.5 Reduced Model of Societal Syndromes in the Workplace and Knowledge 
Sharing

360

Figure 7.6 Reduced Model of Societal Syndromes in the Workplace and Creative 
Synergies

361

Figure 7.7 Reduced Model of Knowledge Sharing on Creative Synergies in Knowledge 
Building

369

Figure 7.8 Reduced Model of Creative Synergies on Product and Process Knowledge 
Discovery

372

Figure 7.9 Reduced model of Knowledge Discovery Relationships to Final Product-
Process Relationships

374

                                               
1 REDUCED MODEL: Definition as requested by Thesis Examiner. “Reduced” means sectioned within the 
full Intermediation Primary Path Model. Here, representing the aggregate Societal Archetype international 
relationship before Knowledge Sharing. Partitioning allows autonomous and independent analysis of dissected 
construct formations. This term used several times in the thesis. 



xxxi

 

VOLUME THREE 

Figure 8.1 Product Transformations by Final Product Conformance Outcomes:    
Contrasting Anglo-Western Society and Han-Chinese Society 421

  

  

 
 

LIST OF INCLUSIONS 

Inclusion 3.1 Confucius and Traditionalism (Conventional Orthodoxy): Revering the Past   92

Inclusion 3.2 The wu lun   97

Inclusion 4.1 Systematic Experiment 144
   

  

 

APPENDICES ALL VOLUMES 

A Behavioural Approach to Comparative Management A-I to A-IV

B Survey Structure with Annotation B-I to B-XLII

C Principal Axis Factoring & Correlation Matrices for Anglo-
Western Society

C-I to C-XXII

D Principal Axis Factoring & Correlation Matrices for Han-
Chinese  Society

D-I to D-XXII

   



xxxii

~

One ship sails East,
And another West,

By the self-same winds that blow,
'Tis the set of the sails

And not the gales,
That tells the way we go.

Like the winds of the sea
Are the waves of time,

As we journey along through life,
'Tis the set of the soul,

That determines the goal,
And not the calm or the strife.

- Ella Wheeler Wilcox

~ 
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