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VALUING AUSTRALIA’S ADVERTISING & MARKETING SECTOR  

 

A new report, Valuing Australia’s Creative Industries, released today by the Australian 

Government’s Creative Industries Innovation Centre (CIIC), measures the economic value of 

the Advertising & Marketing sector. 

 

 According to the report, there were 183,000 people in the Advertising & Marketing 

workforce in 2011, making it the second-largest segment of the Creative Industries by 

workforce (behind Software Design & Interactive Content). 

 

 There were 11,314 registered Advertising & Marketing businesses in 2011. 

 

 Advertising & Marketing professionals are amongst the highest paid within the creative 

industries: 18.6% of Advertising & Marketing professionals earn more than $2,000 per 

week. 

 

 The average weekly earnings of specialist creatives working within Advertising and 

Marketing is $1,308, while the average weekly earnings of Advertising and Marketing 

professionals employed in non-creative industries is $1,422. (The only creative sector with 

higher average weekly salaries is Software Development & Interactive Content.) 

 

 Marketing & Advertising professionals are highly sought after by non-creative industry 

employers: over 80% of employees in Advertising & Marketing (141,012 people) work 

outside the creative industries in manufacturing, wholesale trade, professional services, 

retail trade, and financial services – the highest proportion of any creative sector. This 

demonstrates strong demand for Advertising & Marketing skills. 

 

Valuing Australia’s Creative Industries also offers insight into the performance of Australian 

advertising and media agencies:  

 



 

 

 35.9% of businesses turnover less than $50,000 per annum 

 29% turn over between $50,000 and $200,000 per annum 

 27.9% turn over between $200,000 and $2 million 

 7.2% turn over more than $2 million per annum  

 

Margaret Zabel, CEO of The Communications Council said: “Validating the size and impact of 

the marketing communications sector in Australia is important in understanding the vital 

contribution this sector makes to the economy.  For policy makers, it sets a performance 

benchmark and highlights where future growth can be enabled." 

 

For more information, click here and here.   
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